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The public service advertisment(PSA) plays an important role in modern society. 
The PSA has completely changed the people’ cognition to the advertisement for it’s 
social consciense. Consumerism is prevalent in today’s society, the PSA has the 
unique value and it is indispensable in society. However, public service ads study is 
inadequate in our country at present. So much duplicated research items, Chinese 
public service ads research lack of subject of PSA research and empirical research 
methods，PSA with social development and changes analysis are inadequate. 
Researchers should pay more attentions in those aspects.  
This study select the theory achievement of public service ads study from 1990 
to 2010 as the subject investigated. On the one hand, it fully reflects the modern 
significance of public service advertisment development situation in mainland China, 
on the other hand, it could fully reflect the theory level and accumulative research 
results of the public service ads study. The author will makes “the line”analysis to 
public ads study in our country and then sorts out the public service ads study along 
the time axis. After that,the author will descript the corresponding development 
process among the research subject, the research content and the research year 
through the content analysis method. It will also promulgate the dynamic process of 
the public service advertisment’s theory development as the time goes by. As the 
result,we can understand the relationship between the public service ads study and the 
public service advertisment practice in our country.In addition to that, contrast the 
characteristics of abroad public service ads study, it comes to the characteristics of 
public service ads study development in our country, At last, the public service ads 
study problem in our country will be pointed out. 
The results showed that, the advertisement function research and the 
advertisement information research are the thoughtful domain for 20 years in our 
country mainland. One more thing, the research of public service advertisment 
management, the different type public service ads study, the audience behaviors, the 
advertisement effect research and the media research are relative few. Secondly, each 















selected is also centralized.As the development of the PSA, each research subject 
fluctuates strongly and lacks the regularity. Finally, as for the public service 
advertisment researcher’s background in our country, the university and the media 
occupy a lot.As for the study method, most researcher trends to the qualitative 
investigation method , the quantitative investigation has also brought to researcher's 
attention in the recent several years. 
This study also makes analysis and discussion to the feature of the public service 
advertisment research, and makes contrast with the overseas developed country public 
service advertisment research. This study also make recommendations on Chinese 
public service ads research.Look forward to provide some enlightenment for public 
service ads in the future. 
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 [7]从 1978 年中国大陆开始改革开放以来，我国公益广告事业的发展大致经
历了以下四个阶段： 





















第二阶段，从 1986 年至 1993 年的发展期。1986 年贵阳电视台《节约用水》




栏目，各类电视公益广告栏目如雨后春笋般地涌现出来。截至 1995 年 11 月，全
国已有 27 家省级电视台和计划单列电视台拥有了类似栏目。[7]各媒体广告的专
业化水平提高，刊播公益广告的自觉性也大大增强。 
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